HYSAN DEVELOPMENT COMPANY LIMITED

ANNUAL GENERAL MEETING OF THE COMPANY TO BE HELD AT 12:00 NOON ON
FRIDAY, 13 MAY 2016 AT MEETING ROOM S221, HONG KONG CONVENTION AND
EXHIBITION CENTRE, 1 EXPO DRIVE, WANCHAI, HONG KONG.

Part | — Preliminary and Business Overview Presentation
Ms. Irene Lee, Chairman

Opening Remarks
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Good afternoon, ladies and gentlemen. The time for which the Meeting was called has past,
with the necessary quorum being present, we now proceed to our 2016 Annual General
Meeting.
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I will start with a brief introduction of our Board members and team members. From our
Board are:

He BT NE P EE & S HIEIR S - HEE AT -
Deputy Chairman and Chief Executive Officer, Siu Chuen LAU
N EER TR E D2

Independent non-executive Director, Nicholas Charles ALLEN
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Independent non-executive Director, Frederick Peter CHURCHOUSE
WL IFBT TEF AT
Independent non-executive Director, Lawrence Juen-Yee LAU
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Independent non-executive Director, Joseph Chung Yin POON
WU IFBTTEFE N E

Independent non-executive Director, Philip Yan Hok FAN is not in Hong Kong and is joining
our meeting by phone
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Non-executive Director, Hans Michael JEBSEN

FE#7T# FHans Michael JEBSEN

Non-executive Director, Anthony Hsien Pin LEE

TEEN TEEFIENW

Non-executive Director, Chien LEE

FFET TEFEFE

Non-executive Director, Michael Tze Hau LEE

TEE TEEFT/E

I would like to give special thanks to Mr. Nicholas Charles ALLEN, who is stepping down
from the Board upon the conclusion of this annual general meeting. | am grateful for his wise
counsel and diligent work as Chairman of the Audit Committee. On behalf of the Board, |
wish him all the best in his future endeavours.
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Our Team Members . Hysanfi it
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Roger Shu Yan HAO Sunny Wing Chung CHAN
HEA PREXEE
Chief Financial Officer Director, Projects
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Kitty Man Wai CHOY Lawrence Wai Leung LAU Jessica Mo Ching YIP
EEE FEE ER=
Director, Retail General Manager, Property Services Director, Office and Residential
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Let me also introduce senior members of our management team:
BG5S

Chief Financial Officer, Roger Shu Yan HAO

TR BT A

Director, Projects, Sunny Wing Chung CHAN

LR H B R A

Director, Retail, Kitty Man Wai CHOY

Tk Tl

General Manager, Property Services, Lawrence Wai Leung LAU
VIEIR B P R

Director, Office and Residential, Jessica Mo Ching YIP
4
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Now, | would like to give you an overview of our business activities in 2015 and recent
updates. After that, we will proceed to the statutory meeting. If you have any questions
related to the resolutions, please raise them during the formal proceedings. For all other
questions, we will discuss them after the proceedings.
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2015 Business Environment Overview

[Slide 4: 2015 Business Environment Overview]

2015 Business Environment Overview - Hysan 7 it
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® Turnover up 6.4% year-on-year; Recurring Underlying Profit up 5.5%

® Strong office and solid retail performances

® 2015 total distribution of dividends is HK132 cents per share, up 7.3%

o SFEIHE LF16.4% ; LEMEARGEF LF5.5%

o DFIEFEBRIRE BB E

o 20152FHE BB R AT 1328l » HFEERT3%

Here are some highlights on Hysan’s 2015 Annual Results:
Our Group’s turnover was up 6.4% year-on-year. Recurring Underlying Profit increased
5.5%

LU R 2577 [E2015 tF iS4 T Z -
LE[B BRI T 6.4% ; 885 AR i F LA 5.5%

The office performance was strong, while the retail performance was solid

BT TR RBIEE - a2 2]

The total distribution of dividends in 2015 was HK132 cents per share, which was up 7.3%
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2015 Business Environment Overview (con’t) - Hysanfi it
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® |n aworldwide context, 2015 was more volatile and difficult than expected

due to economic and political factors
® Locally, decline in retail sales, especially in the luxury sector, gathered pace

® A stronger commercial office market was aided by tight supply and

demands from Chinese financial institutions

o FEHIFREMH @ 2015FHHBREE KEUEREZE NLTEHEERE
FROUEEREE

o AirTHE - EERHERINE TR > LUERRAE

o HHEERMNTEHSHBENT XTI T  BREFETZER

Here’s an overview of the overall business environment:
In a worldwide context, 2015 was more volatile and difficult than expected due to economic
and political factors

TEEGFREIGIET » 2015 4F 1Y /g 28R B R B G 2 7 22 T L TR F 8 - 570 R
Locally, the decline in retail sales, especially in the luxury sector, gathered pace
PHOTTIE] » BB EBRNIE N - LAF o 750

A stronger commercial office market was aided by tight supply and strong demand from
Chinese financial institutions
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2015 Business Environment Overview (con’t) . Hysan7 it
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® Hysan anticipated retail market would normalise after past decade’s strong
growth

® Pursued strategy of diversification by pivoting portfolio towards mid to
affordable market

o HF-ERHUTETBCAHENRIHE
% GEETESES

o BRIZTLFRES - EXTHEEERREEITES
HE  EEEPERRRETS

Hysan had anticipated the retail market would normalise after the past decade’s strong
growth
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We pursued a strategy of diversification by pivoting our portfolio towards the mid-to-
affordable market
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2015 Business Environment Overview (con’t) - Hysan 7 it
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® Leveraged on children’s offerings and in sport and lifestyle products

® Enhanced food and beverage offering covers a range of price points and

appeals to different tastes

o R EENEFIEENHIEMTIEHIES
o SIAFTRISHVREART - EREREBA > K5I
AEIORER

We leveraged on children’s offerings and sport and lifestyle products

FN T 77 RAELE S B R ZE B (K HTE b T 55 H I

Our enhanced food and beverage offering covers a range of price points and appeals to
different tastes
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2015 Business Environment Overview (con’t) " Hysan it
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® Continued to fine-tune positioning of three
hubs: each represents approximately one-

third of our retail portfolio in size

® Provided unique and satisfying experience

(U.S.E.) to delight and surprise tenants,
shoppers and other visitors

o BlEIEE—(ErIEEEAVEN  BREE  BEERGEE RS
VREEN =0 —

o IUIRMF - B ATNEMZEEE R E LHVREE - BitfiE
KRR EEAT IR =5

We continued to fine-tune the positioning of our three hubs: each represents approximately
one-third of our retail portfolio in size

TN TEAE 3 = (AR E (L - AR BRI BB i s o =77

We strived to create a unique and satisfying experience (U.S.E.) to delight and surprise
tenants, shoppers and other visitors

FNTE T BT ~ N LR M55 S5t O 8982 5% - BT K i AR EE AR
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[Slide 9: 2015 Annual Results and Highlights: Retail Portfolio]

2015 Annual Results and Highlights: Retail Portfolio " Hysan#i i
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7 Hysan Place: trendy gathering place for younger crowds

> FEEE | BRI EE A ERE

Hysan Place

# RS

Lee Gardens hub

U Bl vl

Lee Theatre hub

FUFT SRR

» Lee Theatre hub: urban fashion and sporty 7> Lee Gardens hub: elegant and luxury
lifestyles premium spaces

> FIBSEHEE  ERH g iES) > TIEEEEE | REEEEENEE
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We will now go into more details and let’s start with our Retail Portfolio. We have strategically
created a diversified and distinct retail portfolio, with shops and restaurants of different price
points and style

FeIE A Bt BRI AR RS - BT I RS RIR S Bt
Hysan Place is well known as a trendy gathering place for younger crowds

G s e e

Lee Gardens hub provides elegant and luxury premium spaces

TR A A A E T R 2 A

Lee Theatre hub showcases urban fashion and sporty lifestyles

T A PR A B0 1] LB 7 T H I
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2015 Annual Results and Highlights: Retail Portfolio (con’t) [ Hysan# it
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® Retail portfolio turnover increased by 5.6% to HKS1,902 million
» Turnover rent of HKS71 million

® Occupancy: Fully-let as at 31 Dec 2015

o FHEEESHVEIEEEMN5.6% £ 192 5EHATT
> EHEPEEBENEWEST T 5&ETT

o HFHZR @ jL2015512 531 HeBEN
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And here we have the retail portfolio’s contributions in 2015:

Our retail portfolio turnover increased by 5.6% to HK$1,902 million. The turnover rent was
HK$71 million

LU F 252015 RS TR TR Y -
AT A 5.6% 19 (2 FTHETT - RS £ 5T 71 s

Our retail portfolio was fully-let as at 31 Dec 2015
0I5 FFAFJE - Bl £ 4 ]
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® Positive rental reversions in renewals, reviews and new lettings across the

portfolio, with an average increase of around 25% in rental levels

® Alsoreflected our continued strategy to increase base rent

o EEEESTRELY - Hetwmst i B e ] LAV /KPP E
F14325%

o NN BAEERESE A SHRERIS

1

There were positive rental reversions in renewals, reviews and new lettings across the portfolio,
which saw an average increase of around 25% in rental levels

ETETH & PR ~ e 1ea BT R T T LI IR 27K ET14525%
It also reflected our continued strategy to increase base rent

LTI L (B 2 2 P ST 7 A R
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2015 Annual Results and Highlights: Retail Portfolio (con’t) [ Hysan# it
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Total foot traffic in Hysan’s portfolio rose around 5%; achieved against a fall

in overseas visitors coming to Hong Kong in 2015

e Estimated overall tenant sales increase in retail portfolio was around 10%
in 2015, when compared to 2014; and outperformed Hong Kong’s overall
retail sales which declined by 3.7%

o RIfE2015F ARV Z /) » EEEY)SRAE SRR AR R
JI&J5%

o 20154 - FEFGEEESAY G TEEAE = 34 BEEE20144F FF14J10%
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The total foot traffic in Hysan’s portfolio rose around 5%, which was achieved against a fall in
overseas visitors coming to Hong Kong in 2015

K205 7B H IS I A L+ R BIE  AIREN T A T 5%

The estimated overall tenant sales increase in retail portfolio was around 10% in 2015, when
compared to 2014. It outperformed Hong Kong’s overall retail sales which declined by 3.7%

20159F - 75 (R TRl P A T B A T = 55 B AREC20 A GF [ 714T10% - ZeBIHF IS 3. TN AT &
BT B ER
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2015 Annual Results and Highlights: Retail Portfolio (con’t) [ Hysan# it
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® Hysan Place
» Around 20% growth in estimated tenant sales

» Refiningtenant mix with the addition of themed unisex sports and leisure

offerings
o lululemonathletica, The North Face, adidasand others

o DFST Galleria’s beauty concept floor, and LINE’s first Hong Kong outlet
o FHIEES

> (EETHE P EEEE I04720%
> E(EPES - INALEERE B EEN B L Em
o lululemon athletica, The North Face, adidas =%

o DFsT-GalleriafyZERZH R - HILNEEFENNERETTE
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We will now go into more details by hub. Hysan Place saw around 20% growth in estimated
tenant sales

HE IS A K IE LT AT HT BN o 75 10717 /= 55 EE SR 114 20%
Its tenant mix was refined with the addition of themed unisex sports and leisure offerings

FNTEILRE PR S JIA LB 75 L8 5 L

They include lululemon athletica, The North Face, adidas; as well as DFS T Galleria’s beauty
concept floor, and LINE’s first Hong Kong outlet

£77% lululemon athletica, The North Face, adidas & - L{ % DFS T-Galleria#/ZE# 742 » FLINE
TEB BB R T
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2015 Annual Results and Highlights: Retail Portfolio (con’t) |
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® Hysan Place

» Original events like “Living — Lee Gardens”,

“Green Wonders”, “Wooderful Life”

» Foot traffic increased by around 5%

o FHEES
> [FEIATEEIEE T Living— Lee Gardens |~
" Green Wonders | 2 " Wooderful Life |
> NEhnIs%
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We organized original events like “Living — Lee Gardens”, “Green Wonders” and “Wooderful
Life”

FCPTRHE T IR BB 4% TLiving - Lee Gardens ; * /Green Wonders ; &£ / Wooderful
Life ,

Foot traffic in Hysan Place increased by around 5%

7 1B A T 16 %
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Hysan 7+

® |ee Theatre hub
» Around 5% increase in estimated tenant sales

» Lee Theatre Plaza lower floor anchor stores and upper floor food and beverage

outlets performed well

o FIFEERIEEEET
> fEETHE P B IN4I5%
> MEERESRENEEEHKSEBRIRER
REFIFEE
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As for the Lee Theatre hub, it saw around 5% increase in estimated tenant sales
B FIEEE A EE IR 0 1 ET P 5 B AR 14T 5%

Lee Theatre Plaza’s lower floor anchor stores and upper floor food and beverage outlets
performed well

FIPEE 5 (1 T B an R B J AN RAR P
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® |ee Theatre hub

» Sports and lifestyle stores in Leighton Centre also saw good tenant sales

growth

» Foot traffic for Lee Theatre hub increased by around 10% as compared to

2014, and increased by around 50% when compared to 2013

o FISEErEHHEES
> EEP LR RFE A F BT
N EE&
> NEi2014F 8 /14710% » EE2013553E 10
£J50%

P O
om k‘ N
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Sports and lifestyle stores in Leighton Centre also saw good tenant sales growth in 2015

20154F » F IR AT KIFT A H IR = 5 EE AR (L AL 7T 16 R

Foot traffic for the Lee Theatre hub in 2015 increased by around 10% as compared to 2014,
and increased by around 50% when compared to 2013

2015 2EFl[HEZF A4 LT A 2014 ZELE 114 10% » FH20134E 25117457 50%
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2015 Annual Results and Highlights: Retail Portfolio (con’t)
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® |ee Gardens hub

» Around 10% decline in tenant sales attributable to the slowing down of tourist spending,
depressed consumer sentiment due to local stock market volatility and life cycles /

distribution strategies of a few brands

» Hub’s food and beverage outlets experienced strong double-digit percentage growth in

sales

» Foot traffic for Lee Gardens hub increased by around 5%

o FEmREEE
> TEEHEEELI10%EE - ERZIIRENERE - &
MRS EBE N R - DR B SAE SEH
RS HREFGE
> EBENRTIEFHEE SR BE S RTER

> AJEN&ys%
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For Lee Gardens hub, the decline of around 10% in tenant sales was attributable to the
slowing down of tourist spending, depressed consumer sentiment due to local stock market
volatility, as well as the life cycles and distribution strategies of a few brands

FUEZTATAARE T ] - T /75 B BHER R TLI0N NG - A5 L F IR & MBI ~ AR5
BIEAIIEELN » LARME G a4 a R R 7 8 s s

However, the hub’s food and beverage outlets experienced strong double-digit percentage
growth in sales in 2015

T AROISGE - SHEFIHTENT = FH /=55 B SRR 17 2R B FT 7 FEHY =
Foot traffic for Lee Gardens hub increased by around 5%

Tl a A I A ST T4 5%
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Estimated Retail Revenue Contribution Percentage
by Price Point

T EBREXE ST st S WA B ot

m Luxury =2
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This pie chart shows the Estimated Retail Revenue Contribution Percentage by Price Point

ULIEZRRET T I 1BIS 1 K& 7 A3 T R A T EE

Luxury retail accounted for 33% of the Estimated Retail Revenue Contribution in 2015
20154F - E R E 1L 14T iR e A AT 33%

Mid-priced items contributed the most, around 43%

FIEFE AL AR Z T #943%

Affordable products also contributed 24%

ASK L2 A1524%
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Retail Lease Expiry Profile (As at 31 December 2015)
P ERFH AV EIHAMES. (JR20154E12H31H )
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With regards to the retail lease expiry profile, this bar chart shows what the profile looked like
as at 31 December 2015

FUSHHZ TR - M 7T T #2015 FF A 7

31% of the leases expire in 2016

2016 7 ZHIHIFHZT1431%

Leases to expire in 2017, 2018, 2019 and beyond are 23%, 24% and 22% respectively
2017 - 2018 - 2019 FFEGHE FIHHTFAZIE HAKF » 774575 23% ~ 24%F122%
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2015 Annual Results and Highlights: Office Portfolio - Hysan 7 it
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e Office portfolio turnover increased by 9.4% to HKS 1,243 million

® Occupancy: 99% as at 31 Dec 2015

o EFIEEMAVEIEIIENA%E 12(84T3EEET

o HFEE : 522015125 31H &99%
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Now we turn to the office sector

LU R F IR T2 5

Our office portfolio turnover increased by 9.4% to HK$1,243 million
FTFREE TS TS AT 9.4% F12(E 4T3 FEET

Occupancy was 99% as at 31 Dec 2015

F20154212 /F31 H + %75 99%
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20154 ARG R B sER (&)

® Positive rental reversion in renewals, reviews and new lettings with an

average rental income increase of around 30%

e Office space vacancies tightened in Central due to strong Mainland China

financial firms’ demand

o ALY ~ TH et SR B YIS | AVIHS: » P9 I£I30%
o HINTESRBEIIF KRR > PREFTENEER T
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There were positive rental reversions in renewals, reviews and new lettings, which saw an
average rental income increase of around 30%

ARERY ~ R Aea 2 PR T2 T IR - A8 1% 30%

Office space vacancies tightened in Central due to strong Mainland China financial firms’
demand

HIP P &SRR I KR  TIR S F 1R BN B

23



[Slide 22: 2015 Annual Results and Highlights: Office Portfolio (cont’d)]

2015 Annual Results and Highlights: Office Portfolio (con’t) ' Hysan7 it
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® Being a genuine alternative to Central and Admiralty as a premium office
address, Hysan’s portfolio attracts quality companies from a range of

industries

® Lee Gardens offers a variety of retail and leisure outlets, is an exceptional

transport hub, and cost effective

o FHERHBERTEVESRTEREE
#E DISMREERE - REEEZREEES
» IS [ RETRIVEE R

o FEENVEERIRHEIEE R @ Ak
MR » B B A A% O B I
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Being a genuine alternative to Central and Admiralty as a premium office address, Hysan’s
portfolio attracts quality companies from a range of industries

7 1R T4l o o TR R s 0 LIS M (A FE - fE 2 a1 - 5[
[T TR EE 155

Lee Gardens offers a variety of retail and leisure outlets, is an exceptional transport hub, and
is cost effective

FUET T B R R I T8 sl - A K e BRI 20 215,
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Office Lease Expiry Profile (As at 31 December 2015)
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This bar chart shows the office lease expiry profile as at 31 December 2015

ULIEZET T #2015 FAF G HY 55 T RARTEV IR

36% of the leases expire in 2016

2016 ZEZHFITHIZT 1 36%
Leases to expire in 2017, 2018, 2019 and beyond are 25%, 17% and 21% respectively

2017 ~ 2018 - 2019EGH 7 FIHIHTHIZ T8 5K F » 777 #25% ~ 1T%F7121%
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2015 Annual Results and Highlights: Residential Portfolio - Hysanfi it
2015 RSN EE © (REEH
e Residential portfolio turnover saw a small drop of 0.7% to HKS285 million

® Positive rental reversion in renewals, reviews and new lettings with an
average rental income increase of around 5%, reflected general

improvement in demand for quality residential rentals

o EEFEBAVEEFENEL0.7% £ 2{E8TSHEHETT

o R ~ HHE et BT B YIRS | IAVAHS » P8 IN8Y5% » Bk
TS EE RN REERES
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Turning to the residential portfolio, its turnover saw a small drop of 0.7% to HK$285 million
[FEFETE T » B2 0.1% 2 215 875 F1E 8T

There were positive rental reversions in renewals, reviews and new lettings, which saw an
average rental income increase of around 5%

HEZT ~ e tea R R T T LLH IR » AR 145 %
This reflected general improvement in demand for quality residential rentals

T B (R K A A
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® Renovation project ongoing

e Continued to improve services and facilities for a superior

international living experience

® Occupancy at 89% as at 31 Dec 2015 as units were vacated for

renovations
o FlFT TREAESEETT
o EEIRTTHRIS Kkt - R AHE R RE ENVEIR(EAETE R
o HfHE : HNE BRI TEZE - 1R2015F12H31H 5
89%
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The renovation project at Bamboo Grove is ongoing

TTFRATH BT L A AT T

We continue to improve services and facilities for a superior international living experience
FNTREETETIRIE RN » TR R & i K & S (L D e

The occupancy was 89% as at 31 Dec 2015 as units were vacated for renovations

HIP B 7 BT AT L2525 & - JR20154F12 31 HHYHIFH#7589%

27



[Slide 26: Annual Results and Highlights: Strong Financial Position]

2015 Annual Results and Highlights: Strong Financial Position - al) Hysanﬁiﬁ
2015F G RIEE © REMEBCIRI

Low Gearing

e Total Gross Debt: HKS4,875 million (31 Dec 2014: HKS6,457 million)

e Net Debt to Equity: 3.0% (31 Dec 2014: 4.2%)

(=)=
o (HFS4EEE  48fE7T5HEETT
(2014212 A 31 H : 64B5TF7THEET)

o FEBAMFMEEIEE 1 3.0% (20145F12 H 31 H : 4.2%)
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Our financial position is strong. Our gearing is low.
FEETT B AR

Our Total Gross Debt was HK$4,875 million

RS HEAR % ABIE T 75 ETE T

Our Net Debt to Equity ratio was 3.0%

SHHETS R R 1 a [LFR 75 3.0%
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2015 Annual Results and Highlights: Strong Financial Position (con’t) [ Hysanﬁﬁ
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Stable Debt Profile

® Fixed Rate Debt: 94.9% of the total gross debt

(31 Dec 2014: 76.3% of the total gross debt)
® Average Debt Maturity: 6.3 years (31 Dec 2014: 5.6 years)
® Capital Market Issuance: 94.9% (31 Dec 2014: 83.0%)
® Average Cost of Finance: 3.5% (2014: 3.2%)
RIEEERN
o EL[ER ¢ (LIEFEEE 94.9% (2014 £ 12 B 31H : (S{EFHHEEH 76.3%)
o FIIEFRHAR 635 (2014512 31 H 1 565F)
o LEATIESE : 94.9% (2014 &£ 12 F 31 H : 83.0%)
o IGEERIA  3.5% (2014 £E : 3.2%)
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Our debt profile is stable

FEHIE R E

Our Fixed Rate Debt was 94.9% of the total gross debt
JEEES 1L ET5HEER 94.9%

The Group’s Average Debt Maturity was about 6.3 years as at 31 Dec 2015
J20154F12 731 H » KEEEH T FHIE IR 5 6.34F

Our debts sourced from capital markets were 94.9%

F1HHE R 1TGHIE 75 94.9%

Our Average Cost of Finance was 3.5%

ARG LEAT S 35%
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Strong Credit Rating

® Net Interest Coverage: 19.5times (2014: 17.1times)
® Moody’s: A3; Standard and Poor’s: BBB+
EERER

o FHISENZ  1956F (20144 © 17.16%)

o FEif : A3 fEIEFE : BBB+
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Our Net Interest Coverage was 19.5 times
JFFIEIEN75 195 15

And our credit rating as given by Moody’s is A3, whereas the Standard and Poor’s rating is
BBB+

Blia T B IE B TR 75 A3 [TTHEE AR A 75 BBB+

30



[Slide 29: Hysan’s Business Updates: Retail Portfolio]

Hysan’s Business Updates: Retail Portfolio ~ Hysan7 it

® Occupancy: Fully-letat the end of March 2016

® Rental reversion: Overall positive rental reversion on renewals, reviews and new
lettings which became effective in the first three months of 2016, when compared

to existing leases

® Negotiationsfor leases due for renewal in 2016: making good progress, as around

60% of the lease space to be negotiated already concluded successfully

o X : jR20165F3 /K » E£EHEH

o FUTHHE  [R20164EH ={E F AXHVESY - ek YR avIiEe
KPR EA L BT

o 2016 FNEIREVHAIEIEEERE R » J60%FEZ amHHBEEEED
L] 547
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Now turning to some business updates on the different parts of our business, and we will start
with the retail portfolio:

LU BB FSH e T N - B A a1
The portfolio was fully-let at the end of March 2016
782016 4F3 [ - A A

We saw overall positive rental reversions on renewals, reviews and new lettings which became
effective in the first three months of 2016, when compared to existing leases

F& 2016 LB =] [ L ARATHERYT ~ T2 RT3 T 2 K PR IR A T LT

We are making good progress on negotiations for leases due for renewal in 2016, as around 60%
of the lease space to be negotiated have already been concluded successfully

F& 2016 EAHH TSR A H A RAF » &7 60% 55 B0 8 2hH T I [T TR C 28T 25T
&7
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[Slide 30: Hysan’s Business Updates: Retail Portfolio (con’t)]

Hysan’s Business Updates: Retail Portfolio (con’t) ~ Hysan7 it
BEZEBAERE - EEES (8)

® Between 60 to 70% of spending done by local consumers

® Footfall:
» For the entire retail portfolio, footfall increased by around 5% in the first 4
months of 2016, when compared to same period in 2015
» Footfall also increased by 13% during May 1 weekend as compared to that of
the year before
o FIHEEZHTHE{L60270%
o AJit:
> HtEERFENER - SFRIIEEEHESHAREEIS%EITHIE
> HLEEFA—FER - SEEHAFRENNLI13%
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Within our retail portfolio, between 60 to 70% of spending are done by local consumers
BLa [HI = 5N = A S H A E 1 60 2 70%

For the entire retail portfolio, footfall increased by around 5% in the first 4 months of 2016,
when compared to same period in 2015

WL ZFEE VI SF R EE R S I A REF Y S Yol 71
Footfall also went up 13% during the May 1 weekend when compared to the year before

TLEZAF T — /K S AR A R0 13%
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[Slide 31: Hysan’s Business Updates: Office Portfolio]

Hysan’s Business Updates: Office Portfolio - Hysan 7 it
EERB ST ERE - BT EER

® Occupancy: 95% at the end of March 2016

® Rental reversion: Positive rental reversion up around 20% on renewals, reviews and
new lettings which became effective in the first three months of 2016, when

compared to existing leases

® Negotiationsfor leases due for renewal in 2016: also making good progress, with
more than one-third of the lease space to be negotiated already concluded

successfully

o R2016F3F K » tHTHZERF95%

o JLHE : 12016 F H =B B AXHIEL - He et EHEYIFREFMEEK
FEIRE S EFr4720%

¢ R016FNHIRNHYENAEER R - @E=rZ —FEamiHEEE
EECERIFIT &4
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Now going onto the office portfolio updates:
LU R FIEFE TS H I A
The occupancy was 95% as at the end of March 2016

P 2016 7 3 T BFIELIRIETS 95%

We saw positive rental reversions of around 20% on renewals, reviews and new lettings which
became effective in the first three months of 2016, when compared to existing leases

B 2016 4 B =18 /7 LIRS ~ T2 18 2R I8 R R s KPR IR A RRT L7149 20%

We are making good progress with regards to negotiations for leases due for renewal in 2016,
with more than one third of the lease space to be negotiated already concluded successfully

P& 2016 AFEPTHE IR TR & 7/ RAF - #48 = 772 — 75 Boa B i T P BT TP 4 L)
#Fa] 57
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[Slide 32: Hysan’s Business Updates: Residential Portfolio]

Hysan’s Business Updates: Residential Portfolio

EEEB TR - TR

® Occupancy: 88% at the end of March 2016

® Renovation work in one of the blocks continuing
o R2016F3HE » HITHZE£88%
o H—RpVENRT TI2EEET
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Finally, we come to the residential portfolio updates:
BRI TSR HERE:

The occupancy was 88% at the end of March 2016
P 2016 4 3 FHIE - (ETHITARG 88%

Renovation work in one of the blocks continues

o LR T
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[Slide 33: Hysan’s Business Updates: Development of Lee Garden Three]

Hysan Business Updates: Development of Lee Garden Three - Hysan# i
B R RE - M= EHE

EE

® As piling, excavation and foundation works completed ahead of schedule,
the basement and superstructure construction also started ahead of

schedule in Feb 2016
® Project expected to be completed in the fourth quarter of 2017
o &G - BERIETIEIE R efEEHER
ZT - HER FERVEEEE TR
1F20164F2 HERH
o FHSTIEHRF 2017 F U5
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With regards to our Lee Garden Three project, the piling, excavation and foundation works
were completed ahead of schedule

ERFE=HPEH TH » ZFEE - FE R TR 1hE e P T

The basement and superstructure construction also started ahead of schedule in Feb 2016
HEFE R L& 11 T R -1 2016 7 2 /7 8

The project is now expected to be completed in the fourth quarter of 2017

FHEHH 77 2017 LEEVIE T
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[Slide 34: Hysan’s Business Updates: Asset Enhancement Projects]

Hysan Business Updates: Asset Enhancement Project " Hysan#i i
EEEB R - EEMEHEH

® Enhancement project for Lee Garden One ground floor lobby and higher floors

retail space in good progress
® No changein anticipated completion date of the middle of 2016

® Willimprove the accessibility and circulation of the office and retail areas, and

create new shop space and retail offerings

o ME—FtEAERESSEIIEEEEERSY

® 2016 FHHYTHAISER H IR A &

* RUERFENBFSBII - LRHAWATE - I
RATHIERIL R EEEF
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The enhancement project for Lee Garden One ground floor lobby and higher floors retail space
is in good progress

Tl — B BT A S R 55 5 e [ 7 ] RAF
There is no change in the anticipated completion date of the middle of 2016

2016 ELE LT TR T

The project will improve the accessibility and circulation of the office and retail areas, and will
create new shop space and retail offerings

TH AP ZE TR EGE )~ LUIRBI A - I a KR a I R E B~
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